
Customized Trade Area
DISCOVER

Each retailer has a specific set of site  selection 
criteria they use to determine  if they will have a 
profitable store. Municipal boundaries, radius rings  
and drive times are a start to evaluating the 
information sought by these decision makers. A 
customized  trade area is the next step to analyzing  a 
market. A trade area defines a core customer base of 
consumers highly likely to shop and eat in the 
market at  least once a month. Your trade area  has
been created by combining the mobile tracking 
data with drive times, geographic boundaries, and 
proximity  to neighboring shopping destinations. 
Each retailer will analyze their own trade area based 
on their existing  stores, their  competition and site 
selection criteria.

Retail Strategies has created the  customized core 
trade area shown in  the map here which is focused 
on a  consumer who might travel to the  market to 
shop ordine.
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115,401
2020 estimated population

42  
female average age

39
male average age

6.5% 
projected growth rate 

 2020-2025

122,866
projected 2025 population
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CURRENT YEAR ESTIMATED POPULATION BY RACE
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12,754

16,836

7,546

5,570

2,415
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3-person

household
4-person

household
5-person

household
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51,171
number of households

$41,515
median 

household 
income 

CURRENT YEAR ESTIMATED HOUSEHOLDS BY HOUSEHOLD SIZE 
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$222,652
average housing unit value

2020 ESTIMATED HOUSING UNITS BY TENURE
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4,757

46,414

30,961

15,453

Vacant Housing Units Occupied Housing
Units

Owner-Occupied Renter-Occupied



2.41 
people per household
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CURRENT YEAR ESTIMATED HOUSEHOLD BY TYPE

27%

65%

49%

16%

32%
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12%
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1 Person Households

Family Households

Married-couple family

With own children under 18 years

No own children under 18 years

Male Householder: no wife present:

With own children under 18 years

No own children under 18 years

Female Householder: no husband present:

With own children under 18 years

No own children under 18 years

Nonfamily Households



119,889 
daytime population
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4% 16% 17% 1% 34% 3% 24%

daytime population
Children at home Retired/Disable persons Homemakers Work at Home

Employed Unemployed Student Populations



White Collar
37%

Blue Collar
63%
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6,003

5,882

30,434

14,553

4,449

10,336

4,432

953

1,088

LESS THAN 9TH GRADE

SOME HIGH SCHOOL, NO DIPLOMA

HIGH SCHOOL GRADUATE (OR GED)

SOME COLLEGE, NO DEGREE

ASSOCIATE DEGREE

BACHELOR'S DEGREE

MASTER'S DEGREE

PROFESSIONAL SCHOOL DEGREE

DOCTORATE DEGREE

CURRENT YEAR ESTIMATED POPULATION AGE 25+ BY EDUCATIONAL 
ATTAINMENT
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1,503

11,615

5,466

11,447

Current Year Estimated 
Population by Enrollment

Nursery school/preschool Kindergarten/Elementary School

High School College/Graduate/Professional school


